
What's it all about?

DIGITAL
MARKETING



Worked in Marketing and Business
Development for over 20 years

Worked for HUGE brands

Created Hunt Marketing 3 years ago
- aim to support SMEs with
Marketing 

HUNT MARKETINGAbout me



FIRST THINGS FIRST
Marketing - the basics

Marketing is putting your product or
service in front of the right people at

the right time and enticing them to buy. 

Put simply...



KNOW YOUR AUDIENCE
Customer Persona

PERSONA 1
KNOW YOUR
CUSTOMER

PERSONAS  AND
SPEAK TO THEM

IN YOUR
MARKETING

CONTENT

PERSONA 3PERSONA 2

DARREN - Owner of IT company

1 man show but has the desire to
grow.

Doesn't know marketing but
understands the need for it.

Can't afford a full time marketing
person.

RYAN & LAUREN - Financial Advisors



Established company of 4 years. 
Grown to 8 employees.

Acquires business through
recommendations but need an online
presence.

Need social media training for
themselves and staff.

JESS - Runs product based company



Has the time to do her own marketing
but doesn't understand it and doesn't
have the confidence.

1-on-1 marketing strategy sessions.



DIGITAL MARKETING -
WHERE???
Choose your platforms wisely

01

02

03

04

05

06

Facebook

Instagram

LinkedIn

Tik Tok

Twitter

Pinterest

Choose no more than
2-3 platforms and
concentrate your
efforts on them



Content is KING



4 pillars of content

EDUCATE
Help your audience by
sharing your expertise,
this will add value to
your followers and promote 
trust towards your brand.
e.g. tips, blogs, how-to
videos, share relevant
industry news / articles,

ENTERTAIN
Show your audience
who you are by injecting
your personality into
your feed. e.g Behind
the scenes – photos
of events / meetings,
highlights of your week,
‘office antics’ posts

EMPOWER
Share uplifting and
encouraging posts to
keep your audience
positive and engaged –
e.g. Give a shout out to
a business that’s done
a great job for you,
Recommend a business
book you’ve read, share
an inspirational quote

ENGAGE
Of all the 4 E’s, ENGAGE is the most
important. When someone comments
or shares your content it creates a
greater level of trust but ensure the
engagement is a two-way thing –
you need to be on social media
engaging with
your audience too. Eg. Create
content that requires your audience
to give you feedback, leave
comments and express their opinions
etc. Ask them questions.

PSSST...

It's not to SELL SELL SELL



GET YOUR CONTENT DONE
A mix of content that Educates, Entertains, Empowers and Engages will get you on the right
path to having a strong social presence. If you put in the effort and execute a plan, you will
see how social media can impact your business.

You can plan your monthly content easily by preparing 3-4 posts for each category. 

CONSISTENCY IS KEY
You don't have to post everyday BUT you do need to commit to posting consistently.  
3 times per week is a great place to start.



STOP THE SCROLL - HOOKS
Did you know.......................
Can I ask your opinion on........................
Want to hear how...........................
Do you remember..........................
Can you relate to this...................

ACTION - CTA
Get in touch for more info...........
Let me know what you think in the comments.............
Tag/share this post with a friend



STRUCTURE OF A POST

HOOK1
2
3

INSIGHT / INFO

CTA



TIPS FOR SUCCESS

Ask for reviews from every customer & use them in your posts

Set aside a couple of hours per month to create your posts

Use insights to look at previous posts to work out what went well / what didn't

Use relevant hashtags for your industry to improve your reach (especially on Instagram)
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Introduce your
business. What

services/products
do you offer?

Show the
personality behind

the business.
Founder spotlight.

Share the why you
do what you do.

Share a behind the
scenes.

Share the tools you
can't live without to
help you run your

business.

Inspirational
business people

you aspire to.

Your most
memorable/

favourite business
moment.

Share what
motivates you.

Share your opinions
on hot, current

topics.

Share the best
business advice
ever given to you.

Share a how-to
about your product

/service.

Share a tip.
Share a then & now

photo, to show
business

progression.

Share what you're
working on today.

Share a picture and
the story behind it.

Lifestyle. Share a
real life snapshot

of your workplace, 
 family, pet etc.

Celebrate a
milestone in your
life or business.

Opinions please!
Ask for your

audiences opinion
on something.

Use an awareness
day.

Share a sneak peak
of something you're
currently working

on.

6 7
Share 'a day in the
life of______'

Share your failures
and struggles in

business and how
you overcame them.

16 17 18 19 20
Share a

testimonial.
Share a challenge/

obstacle you're
trying to overcome

right now.

Share your
favourite quote.

Share what you did
at the weekend and

how it made you
feel.

Share a charity
close to your heart.

DAYS OF
CONTENT 

8 9 10
Offer a Q&A

session. Ask you
anything.

Client/customer
spotlight/

case study.

Your
recommendations:

books to
read/podcasts to

listen to.

30



SCHEDULER  Use a scheduler to schedule posts to your chosen social media platforms. 
 Some good ones are: Agorapulse, Hootsuite, Contentcal, Social Pilot

CANVA  A great design tool to create projects from
social media posts, presentations, documents

AWARENESS DAYS  www.awarenessdays.com
There are so many awareness days that are talked
about on social media, find ones that are relevant to
you / your industry

BUZZSUMO www.buzzsumo.com
A really useful platform that helps you discover the best
engagement, content across social and search. You can
discover new keywords, trending stories, customer
questions and content success, all while monitoring
what's most important to your brand

Useful Tools

http://www.buzzsumo.com/


MYTH
BUSTING

LET'S BEAT THE

ALGORITHM!
USING A

SCHEDULER

REDUCES YOUR
REACH

ONLY POST
ORIGINAL
CONTENT

THE NUMBER OF

FOLLOWERS IS

WHAT COUNTS

YOU NEED TO BE
ON EVERY

SOCIAL MEDIA

PLATFORM TO BE

SUCCESSFUL

YOU DON'T NEED

A STRATEGY -
JUST POST

YOU MUST POST

EVERYDAY



THANK YOU

I really hope you've found this useful.. Feel free to follow me on social media for
more advice and insights for small businesses...

Like my page

Connect with me

Follow me Kristina x

https://www.facebook.com/Kristinahuntmarketing/
https://www.facebook.com/Kristinahuntmarketing/
https://www.linkedin.com/in/kristinahuntmarketing/
https://www.linkedin.com/in/kristinahuntmarketing/
https://www.instagram.com/kristinahuntmarketing/
https://www.instagram.com/kristinahuntmarketing/

